
SHAHEED BHAGAT SINGH COLLEGE
University of Delhi (India)
Sheikh Sarai (Triveni) Phase-II, New Delhi - 110017

Phone off. : 011-29250306, Telefax : 91-11-29257472

website : www.sbsc.in

J
O

U
R

N
A

L
 O

F
 B

U
S

IN
E

S
S

 S
T

U
D

IE
S

IS
S

N
:  0975-0150   V

olu
m

e:  IV
Y

ear: 2011 Department of Commerce

Shaheed Bhagat Singh College

University of Delhi

Journal of
Business Studies

ISSN: 0975-0150Volume: IV Year: 2011

HIGHLIGHTS

Research Papers

Articles

Case Study

E-Commerce

Taxation

Telecommunications

Performance Management

Financial System

Consumer Behaviour

Foreign Direct Investment

Knowledge Process Outsourcing 

Leadership

Economic Value Added

Banking

Management Education

Corporate Social Responsibility

Forensic Accounting

Accounting Standards

Environmental Reporting

Human Resource Management

Insurance Sector Reforms

Globalization and Human Rights

Entrepreneurship



Journal of Business Studies (ISSN:0975-0150), is an annual publication by 

the Department of Commerce, Shaheed Bhagat Singh College, University of 

Delhi. The purpose is to make the research accessible to various stakeholders, 

namely, students, fellow researchers, practicing manager and policy makers.

Patron

EDITOR-IN-CHIEF

Dr.Shivani Arora

Assistant Professor

Shaheed Bhagat Singh College

University of Delhi

Dr. G. K. Kapoor
Principal

Editorial Board

Dr. Daniel Okunbor

Director of Research

Professor of Computer Science

College of Arts and Sciences

Fayetteville State University, Fayetteville, USA

Dr. Avninder Gill

Department of  Management
School of Business and Economics

Thompsons Rivers University
Kamloops, British Columbia, Canada

Assistant Professor

Dr. Balbinder Deo

The University of Northern
British Columbia

Prince George, BC, Canada

Professor

Dr. R. Gopal

Dean and Head of the Department
Padmashree D. Y. Patel University

Department of Business Management
Navi Mumbai

Director

Dr. Vinay Srivastava
Associate Professor

Raj Kumar Goel Institute
of Technology (MBA)

Ghaziabad

Dr. Deepak Tandon

Lal Bahadur Shastri Institute
of Management, New Delhi

Professor

Dr. Sudhanshu Joshi

School Of Management Studies
Doon University, Uttarakhand

 Assistant Professor
Dr. Parul Khanna

Institute of Management & Technology
Faridabad

Associate Prof. & Dean (R&D)

Rights

All rights reserved and no part of the Journal of Business Studies may be reproduced or copied in any form. Every possible effort has 

been made to ensure accuracy of the information contained or reproduced from the indicated sources in this issue of JBS. Inspite of 

that, if any error takes place, neither the publisher nor the Editor-in-chief nor the Editorial Team and authors will be held responsible 

for inadvertent omissions and errors.

Disclaimer

The Editorial Team, including the Editor-in-chief and Editorial Board disclaim any responsibility or liability for statements and opinions 

expressed in the articles and communications. These opinions  herein are those of the author(s) and not necessarily reflect those of 

the Department of Commerce, Shaheed Bhagat Singh College, University of Delhi.

Dr.Harish Handa, Associate Professor

Dr.Amit Singh, Assistant Professor

Dr.Meera Mehta, Assistant Professor

Dr.Suneel Kumar, Assistant Professor

Ms. Shweta Pandey, Assistant Professor

Editorial Team

Guidelines to Authors

The Shaheed Bhagat Singh College welcomes original research papers / articles for its Annual Journal "JOURNAL OF 
BUSINESS STUDIES - 2012, VOL-V" from both academicians and practitioners of Business, Management and related 
areas. Papers based on theoretical/empirical research and experience should satisfy good quality research and must reflect the 
practical applicability of the research

Text Preparation: Authors should send One copy of the manuscript along with one-self addressed stamped envelope. The text 
should be double spaced on A4 size paper with one-inch margin all around. The author's name should not appear anywhere in the 
body of the manuscript to facilitate the blind review process. An abstract of 200 words and a brief biographical sketch of the 
author should accompany the manuscript on separate sheets. Research articles should be of 20-40 pages including tables, figures 
and exhibits. The authors should send a declaration stating that the paper is neither published nor under consideration for 
publication elsewhere.

All tables, charts and graphs should be black and not in colour. Wherever necessary, the source should be indicated at the 
bottonm. Number and complexity of such exhibits should be as low as possible. All charts and graphs should be drawn cleanly 
and legible and figures should be indicated in million and billion. Tables and figures should contain self-explanatory titles. 
Footnotes, Itablics, and Quotation Marks should be kept to the minimum.

The paper/article may alternatively sent to dr.shivani.research@gmail.com

Reference should be complete in all respects and arranged in alphabetical order.

(a) Journal references should appear as follows :

Single Author

Roa, TV (2006), Blog Marketing, Indian Journal of Marketing, Vol. 36(9), Pp.3-7.

Double Author

Roa, TV & Surender Kr. Mittal (2006), Blog Marketing, Indian Journal of Marketing, Vol.36(9), Pp.3-7.

Multiple Author

Roa, T V, Surender Kr. Mittal & Raman Kr. Joshi (2006), Blog Marketing, Indian Journal of Marketing,
Vol. 36(9), Pp.3-7.

(b) Book references should appear as follows :

Verma, Harsh V (2007), Marketing of Service : Text and Case, Pearson Education, New Delhi, India.
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